
Cell phones have become 

essential to almost every-

one’s daily life. No mat-

ter where you are, you 

will almost always hear 

one ringing. In Sarah 

Ruhl’s Dead Man’s Cell 

Phone, a young woman 

(Jean) becomes so irri-

tated by the constant ring-

ing of a stranger’s cell 

phone that she walks up 

to confront him. She 

quickly discovers that the 

“rude” gentleman who 

will not answer his phone 

is dead. The phone rings 

once again, and Jean an-

swers, choosing to get 

herself involved in the 

dead man’s complex per-

sonal affairs. Jean then 

decides to deal with the 

man’s  mother, wife, mis-

tress, brother, and job. 

She tells a few lies along 

the way to help the griev-

ing family, and grows 

throughout the process. 

As she attempts to wrap 

up the dead man’s rela-

tionships for him, she 

realizes small things can 

have a powerful meaning. 

The play combines a 

mortality tale with hu-

mor, and takes advantage 

of the debate surrounding 

cell phones to create a 

truly wonderful tale. 

NEIU students, faculty, 

and staff are able to see 

Dead Man’s Cell Phone 

for free with a valid uni-

versity ID. 

Dead Man’s Cell Phone 

UPCOMING SHOWS 

 

MAIN STAGE 7:30PM    

Reservations: 773-442-4274 

 

Dead Man’s Cell Phone 

October 7-9, 14-16, 21-23 

 

Around the World In 80 Days 

November 18-20, December 2-4, 

9-11 

 

STUDIO SERIES 7:30PM 

F 109 

 

Kita y Fernanda 

October 11-13, 18-20 

 

CHILDREN’S THEATRE 

10:30AM  

Monday, Wednesday.    

Friday 

Reservations: 773-442-5971 

 

The Wolf and Its Shadows 

November-December 

 

 

Meet the Author: Sarah Ruhl  

Born in Wilmette, Illi-

nois, Sarah Ruhl is a no-

table playwright from the 

Chicago-land area. After 

attending Brown Univer-

sity, her play The Clean 

House was nominated for 

a Pulitzer Prize in 2005. 

She has written several 

other award winning 

plays, including Demeter 

in the City and Passion 

Play: A Cycle in Three 

Parts. Several of her 

scripts have been trans-

lated into different lan-

guages and performed 

worldwide. She has re-

ceived numerous awards 

for her work, including 

the prestigious MacAr-

thur Fellowship. 

Ruhl’s recent work, Dead 

Man’s Cell Phone, pre-

miered in 2008 in New 

York City to rave re-

views. This play brings 

up several issues, one of 

them being technology 

and its ability to both 

unite and isolate. Cell 

phones, e-mail, texting, 

and social networking 

sites allow anyone to 

connect with people with-

out ever seeing them, 

something which is trou-

bling to many people. 

Ruhl makes these con-

cerns evident in Dead 

Man’s Cell Phone, which 

NEIU students, faculty, 

and staff can see for free 

at the Center Stage Thea-

tre. Her ability to com-

bine humor with current 

issues makes Ruhl’s work 

both enjoyable and 

thought provoking, and 

she continues to be an 

important voice in the 

theatre community. 
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grounds enjoy the performances, 

and even those who do not speak 

Spanish are able to understand the 

bilingual stories.  

Well known in the Chicago theatre 

community, Saracho has gained 

national attention for her works, as 

well. El Nogalar, Our Lady of the 

Underpass,  Jarred, and an adapta-

tion of The House on Mango Street 

are just a few examples of her suc-

cessful script-writing.  Her scripts 

carefully take into account current 

events and personal experiences, to 

make for more realistic and emo-

tionally moving dialogue.  

Stage Center Theatre 

A great time for family and friends of 

all ages, Stage Center Theatre also of-

fers a great value on entertainment. 

Admission to all productions is free for 

students, faculty, and staff with a 

valid NEIU ID.  

Main Stage  

General Admission……….$10 

Seniors/Alumni/Students…$8 

Children 6-12……………..$6 

Studio Series tickets are all $3 

 

 

Tanya Saracho is a notable Chicago 

actress and playwright notable for 

focusing on Latino issues in her 

work. Raised near the border of 

Texas and Mexico, Saracho transi-

tioned between cultures with ease. 

After completing her theatre degree 

at Boston University and moving to 

Chicago, Saracho had difficulty 

finding bilingual actors who were 

able to speak the Spanish her scripts 

required. In 2000, Saracho co-

founded Teatro Luna, a Latino thea-

tre ensemble. Though Teatro Luna 

focuses on issues within the Latino 

community, people of all back-

Tanya Saracho’s Kita y Fernanda 

will open as part of NEIU’s Studio 

Series this October. This powerful 

story of two very different girls 

tackles several important social and 

political issues, including immigra-

tion, class, and friendships.  

The story is framed by the acciden-

tal meeting of Kita and Fernanda 

years after they have last spoken 

and is told mainly by memories the 

two women have of their child-

hoods, relationships with each 

other, and relationships with their 

mothers. 

As the story progresses, we learn 

that Kita and her mother have come 

to America from Mexico with no 

documentation and eventually find 

themselves working for Fernanda’s 

wealthy family in Texas. Despite 

their extremely different lifestyles 

and backgrounds, the girls develop 

an unlikely friendship. Over the 

years, however, both girls change 

and begin to value different things 

in life. Kita must work harder than 

Fernanda, and her undocumented 

status makes her life much more 

difficult than her friend can truly 

understand. This strains their friend-

ship to its eventual dissolution. 

Saracho’s emotionally charged 

story about these women brings up 

crucial issues of our time, and can 

be seen at the Stage Center Theatre 

this October 11-13 and 18-20. 

NEIU students, faculty, and staff 

receive free admission with a valid 

university ID. 

Meet the Author: Tanya Saracho  

  Kita y Fernanda at NEIU  
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predictions for your customers or cli-

ents. 

If the newsletter is 

distributed inter-

nally, you might 

comment upon new 

procedures or im-

provements to the 

business. Sales 

figures or earnings 

will show how your 

business is growing. 

Some newsletters include a column that 

is updated every issue, for instance, an 

advice column, a book review, a letter 

from the president, or an editorial. You 

can also profile new employees or top 

customers or vendors. 

This story can fit 100-150 words. 

The subject matter that 

appears in newsletters is 

virtually endless. You 

can include stories that 

focus on current tech-

nologies or innovations 

in your field. 

You may also want to 

note business or eco-

nomic trends, or make 

This story can fit 150-200 words. 

One benefit of using your newsletter as 

a promotional tool is that you can reuse 

content from other marketing materials, 

such as press releases, market studies, 

and reports. 

While your main goal of distributing a 

newsletter might be to sell your product 

or service, the key to a successful news-

letter is making it useful to your readers. 

A great way to add useful content to 

your newsletter is to develop and write 

your own articles, or include a calendar 

of upcoming events or a special offer 

that promotes a new product. 

You can also research articles or find 

“filler” articles by accessing the World 

Wide Web. You can write about a vari-

ety of topics but try to keep your articles 

short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, 

when you’re finished writ-

ing your newsletter, con-

vert it to a Web site and 

post it. 

Once you have chosen an 

image, place it close to 

the article. Be sure to 

place the caption of the 

image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-

portant part of adding content to your 

newsletter. 

Think about your article and ask your-

self if the picture supports or enhances 

the message you’re trying to convey. 

Avoid selecting images that appear to 

be out of context. 

Microsoft Publisher includes thousands 

of clip art images from which you can 

choose and import into your newsletter. 

There are also several tools you can use 

to draw shapes and symbols. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or graphic.  

Caption describing picture or 

graphic. 

“To catch the reader's 

attention, place an interesting 

sentence or quote from the 

story here.” 

STUDIO SERIES        

SPOTLIGHT  


